This engagingly written book does just what it promises: It gets you to
think, and think more carefully, about the practical decisions in your life.
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If you think economics is only for bookworms and whiz kids, think
again. As Henderson and Hooper show, with story after colorful story,
economic reasoning can help you understand everyday life—and
improve the quality of your own life as well.
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David Henderson and Charley Hooper help the reader understand the
power of decision analysis techniques through the use of practical
examples—translating theory into practices we can employ in our daily
lives. Unlike many business books that state a single concept and beat it
to death, Making Great Decisions builds one useful tool on top of another.
The result: a uniquely entertaining and informative experience for the
reader.
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What could be more relevant to our humanity than learning to think
more effectively? Henderson and Hooper take you on a delightful tour,
showing how you can make better decisions. This book introduces
readers to the sophisticated field of decision analysis used by savvy
business people for years, but without the obstacle of heavy
mathematics.

Sam W. Tagart, Jr.
Retired, Project Manager
Electric Power Research Institute

Henderson and Hooper not only explain decision making and risk
management clearly, but also connect it with everyday life. Making Great
Decisions is a mix of insights and controversy that will guarantee
interesting reading.
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